
IoT Survey Australian Fact Sheet

The Internet of Things (IoT) includes multiple devices, wearables and Cloud-based services in general

The study received responses from 1,770 small businesses and MSPs in the U.S., Canada, the UK, 
Germany and Australia. 

 45 Australian MSPs 
 135 Australian SMBs.

Summary
IoT is the one IT trend boosting revenues for SMBs and their supporting MSP partners.

 59% Australian SMBs (57% global average) and 67% of MSPs agreed that IoT will help 
improve revenues.

As businesses grow to rely more and more on IoT and Cloud-based services to help generate 
revenue, most MSPs are still some way short of being ready to help customers manage this.

MSPs need to significantly up their game and demonstrate enhanced levels of protection and control 
over their customers’ ever changing data, security and device needs.

Australian SMBs:
 46% think IoT will be the IT trend that has the greatest impact on their organisation over the 

next five years.
 Only 18% of SMBs thought their IT provider was ahead of the curve regarding IoT 

management.
 Of those SMBs with an IT provider, 68% feel their provider could improve their service.
 71% say that due to IoT their organisation will need to take extra steps to secure and protect 

their data.
 62% of SMBs have small to substantial budgets specifically assigned over the next 12 months 

for the development of Internet of Things solutions. 
 Only 18% of SMB respondents believe their IT provider is completely ahead of the curve with 

regard to the IoT and the potential for their business. 
 Of those with an IT provider, 53% in Australia vs 69% globally, feel that their provider could 

improve their IoT service offerings and understanding.
 84% of SMB respondents say that their organisation has purchased mobile devices within 

the last year, spending an average of A$6,800 (A$7,300 global average) on these devices. Of 
those who have purchased mobile devices within the last 12 months, SMB respondents 
estimate that their organisation spends an average of A$6,000 (A$5,230 global average) in
hidden costs annually. Australian organisations spend less on devices and more on hidden 
costs such as security, recovery of lost devices and data than their global counterparts.

Australian MSPs:
 58% Australian but 70% global average see the need to adapt their services to meet 

customer expectations.
 55% say customers are demanding IoT related services.



 Only 58% in Australia (compared to 70% globally) say that they will amend their services 
based on customer need. 

 67% (77% globally) are planning to expand their service/product portfolio.
 49% of Australian MSPs currently have an integrated remote monitoring and management 

platform – compared to the 38% global average.
 MSPs believe their current vendors help make efficiency savings in only 31% of cases and 

25% achieve productivity gains for their customers.
 44% local (58% global) say that they will need to join with partners to successfully offer IoT-

related services.
 When asked if they had already reviewed their service/product portfolio due to the rise of 

the Internet of Things, Australian MSPs were well below the global average - 29% compared 
to 53% - and are slow in their intentions, with 69% of Australian MSPs (79% of global 
organisations) planning to get up to speed within 3 years. 


